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					AbstractꢀꢀꢀThisꢀstudyꢀanalyzedꢀtheꢀinﬂuenceꢀofꢀradioꢀcul-  

					turalꢀpromotionꢀbroadcastꢀbyꢀRadioꢀSanctiꢀSpíritusꢀonꢀpub-  

					ResumenꢀꢀꢀꢀEsteꢀestudioꢀanalizóꢀlaꢀinﬂuenciaꢀdeꢀlaꢀpromo-  

					ciónꢀculturalꢀradialꢀtransmitidaꢀporꢀlaꢀemisoraꢀRadioꢀSanctiꢀ  

					licꢀparticipationꢀinꢀculturalꢀactivitiesꢀinꢀtheꢀmunicipalityꢀofꢀ Spíritusꢀenꢀlaꢀparticipaciónꢀdelꢀpúblicoꢀenꢀactividadesꢀcultu-  

					theꢀsameꢀname.ꢀComplementedꢀbyꢀqualitativeꢀtechniques,ꢀaꢀ ralesꢀdelꢀmunicipioꢀhomónimo.ꢀSeꢀaplicóꢀunaꢀmetodologíaꢀdeꢀ  

					quantitativeꢀmethodologyꢀwasꢀappliedꢀtoꢀaꢀnon-probabilityꢀ corteꢀcuantitativo,ꢀcomplementadaꢀconꢀtécnicasꢀcualitativas,ꢀ  

					sampleꢀofꢀ20ꢀlisteners.ꢀSurveys,ꢀinterviews,ꢀandꢀaꢀtargetedꢀ aꢀunaꢀmuestraꢀnoꢀprobabilísticaꢀdeꢀ20ꢀoyentes.ꢀSeꢀemplearonꢀ  

					listeningꢀexperimentꢀwereꢀusedꢀtoꢀevaluateꢀtheꢀreceptionꢀandꢀ encuestas,ꢀentrevistasꢀyꢀunꢀexperimentoꢀdeꢀescuchaꢀdirigidoꢀ  

					impactꢀofꢀthreeꢀradioꢀpromotionsꢀofꢀvaryingꢀquality.ꢀTheꢀre-  

					paraꢀevaluarꢀlaꢀrecepciónꢀyꢀelꢀimpactoꢀdeꢀtresꢀpromocionesꢀ  

					sultsꢀshowꢀthatꢀmessageꢀquality,ꢀclarityꢀofꢀcontent,ꢀandꢀtheꢀ deꢀdistintaꢀcalidad.ꢀLosꢀresultadosꢀevidencianꢀqueꢀlaꢀcalidadꢀ  

					abilityꢀtoꢀgenerateꢀpositiveꢀemotionsꢀareꢀdeterminingꢀfactorsꢀ delꢀmensaje,ꢀlaꢀclaridadꢀdelꢀcontenidoꢀyꢀlaꢀcapacidadꢀdeꢀge-  

					inꢀmotivatingꢀparticipation.ꢀTheꢀroleꢀofꢀradioꢀasꢀaꢀstrategicꢀ nerarꢀemocionesꢀpositivasꢀsonꢀfactoresꢀdeterminantesꢀparaꢀ  

					toolꢀinꢀcommunityꢀculturalꢀpromotionꢀisꢀdiscussed.  

					motivarꢀlaꢀparticipación.ꢀSeꢀdiscuteꢀelꢀpapelꢀdeꢀlaꢀradioꢀcomoꢀ  

					herramientaꢀestratégicaꢀenꢀlaꢀpromociónꢀculturalꢀcomunita-  
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					Introduction  

					culturalꢀeconomy.  

					Radioꢀhasꢀhistoricallyꢀplayedꢀaꢀfundamentalꢀroleꢀinꢀculturalꢀ  

					dissemination,ꢀbridgingꢀartisticꢀexpressionꢀandꢀtheꢀcommu-  

					nity.ꢀInꢀtheꢀcurrentꢀcontext,ꢀwhereꢀdigitalꢀplatformsꢀdominateꢀ  

					theꢀmediaꢀlandscape,ꢀradioꢀmaintainsꢀitsꢀrelevanceꢀbyꢀoﬀer-  

					ingꢀaccessibleꢀandꢀrelatableꢀcontentꢀtoꢀdiverseꢀaudiences.  

					However,ꢀ toꢀ maximizeꢀ theꢀ impactꢀ ofꢀ radioꢀ promotion,ꢀ  

					campaignsꢀmustꢀbeꢀstrategicallyꢀdesigned,ꢀconsideringꢀfac-  

					torsꢀsuchꢀasꢀmessageꢀcontent,ꢀbroadcastꢀtiming,ꢀandꢀtheꢀde-  

					mographicꢀcharacteristicsꢀofꢀtheꢀtargetꢀaudience.  

					Promotingꢀculturalꢀeventsꢀthroughꢀradioꢀhasꢀbeenꢀidenti-  

					ﬁedꢀasꢀanꢀeﬀectiveꢀstrategyꢀforꢀincreasingꢀaudienceꢀatten-  

					danceꢀandꢀengagement.ꢀRecentꢀstudiesꢀindicateꢀthatꢀadver-  

					tisingꢀsynchronizedꢀwithꢀspeciﬁcꢀculturalꢀmomentsꢀcanꢀtripleꢀ  

					purchaseꢀandꢀdoubleꢀsearchꢀintentꢀamongꢀconsumers.  

					Collaborationꢀ betweenꢀ Radioꢀ Sanctiꢀ Spíritusꢀ andꢀ otherꢀ  

					localꢀculturalꢀinstitutionsꢀcanꢀenhanceꢀpromotionalꢀeﬀorts,ꢀ  

					creatingꢀsynergiesꢀthatꢀamplifyꢀcampaigns’ꢀreachꢀandꢀeﬀec-  

					tiveness.ꢀTheseꢀstrategicꢀalliancesꢀareꢀessentialꢀforꢀtheꢀsus-  

					tainableꢀculturalꢀdevelopmentꢀofꢀtheꢀcommunity.  

					Inꢀsocialꢀpsychology,ꢀitꢀisꢀrecognizedꢀthatꢀmedia,ꢀsuchꢀasꢀ  

					radio,ꢀsigniﬁcantlyꢀinﬂuenceꢀpeople’sꢀattitudesꢀandꢀbehav-  

					iors.ꢀCommunicationꢀtheoryꢀsuggestsꢀthatꢀexposureꢀtoꢀpro-  

					motionalꢀmessagesꢀcanꢀshapeꢀperceptionsꢀandꢀmotivateꢀspe-  

					ciﬁcꢀactions,ꢀsuchꢀasꢀattendingꢀculturalꢀevents.  

					Furthermore,ꢀ integratingꢀ newꢀ technologiesꢀ andꢀ digitalꢀ  

					platformsꢀintoꢀradioꢀpromotionꢀstrategiesꢀcanꢀfurtherꢀexpandꢀ  

					theꢀ reachꢀ ofꢀ campaigns,ꢀ allowingꢀ themꢀ toꢀ reachꢀ younger,ꢀ  

					moreꢀtechnologicallyꢀconnectedꢀaudiences.  

					Continuousꢀmeasurementꢀandꢀevaluationꢀofꢀpromotionalꢀ  

					campaignsꢀareꢀnecessaryꢀtoꢀidentifyꢀareasꢀforꢀimprovementꢀ  

					andꢀadaptꢀstrategiesꢀtoꢀchangingꢀaudienceꢀdynamics.ꢀAnalyz-  

					ingꢀindicatorsꢀsuchꢀasꢀeventꢀattendanceꢀandꢀlistenerꢀfeedbackꢀ  

					providesꢀvaluableꢀinformationꢀforꢀdecision-making.  

					Culturalꢀactivitiesꢀenrichꢀindividuals’ꢀsocialꢀlivesꢀandꢀim-  

					proveꢀtheirꢀpsychologicalꢀwell-being.ꢀResearchꢀhasꢀshownꢀ  

					thatꢀattendingꢀliveꢀeventsꢀcanꢀimproveꢀmentalꢀhealthꢀandꢀre-  

					duceꢀstress,ꢀhighlightingꢀtheꢀimportanceꢀofꢀfacilitatingꢀcul-  

					turalꢀaccess.  

					Itꢀisꢀessentialꢀtoꢀconsiderꢀtheꢀculturalꢀdiversityꢀandꢀuniqueꢀ  

					characteristicsꢀofꢀtheꢀSanctiꢀSpíritusꢀcommunityꢀwhenꢀde-  

					signingꢀpromotionalꢀmessages.ꢀCulturalꢀsensitivityꢀandꢀre-  

					spectꢀforꢀlocalꢀtraditionsꢀstrengthenꢀtheꢀconnectionꢀwithꢀtheꢀ  

					audienceꢀandꢀencourageꢀmoreꢀactiveꢀparticipation.  

					However,ꢀ culturalꢀ participationꢀ facesꢀ challengesꢀ despiteꢀ  

					theꢀassociatedꢀbeneﬁts,ꢀespeciallyꢀinꢀcommunitiesꢀwithꢀlim-  

					itedꢀaccessꢀtoꢀinformation.ꢀDueꢀtoꢀitsꢀreachꢀandꢀpenetration,ꢀ  

					radioꢀisꢀaꢀkeyꢀtoolꢀforꢀovercomingꢀtheseꢀbarriersꢀandꢀfoster-  

					ingꢀculturalꢀinclusion.  

					Trainingꢀandꢀdevelopmentꢀofꢀbroadcasterꢀstaﬀꢀinꢀeﬀectiveꢀ  

					communicationꢀandꢀculturalꢀmarketingꢀtechniquesꢀcontrib-  

					utesꢀtoꢀcampaignꢀprofessionalizationꢀandꢀachievingꢀproposedꢀ  

					objectives.ꢀInvestingꢀinꢀcapacityꢀbuildingꢀisꢀkeyꢀtoꢀlong-termꢀ  

					success.  

					InꢀtheꢀmunicipalityꢀofꢀSanctiꢀSpíritus,ꢀtheꢀlocalꢀradioꢀsta-  

					tionꢀRadioꢀSanctiꢀSpíritusꢀhasꢀimplementedꢀvariousꢀculturalꢀ  

					promotionꢀcampaigns.ꢀTheseꢀinitiativesꢀseekꢀtoꢀinformꢀandꢀ  

					motivateꢀtheꢀcommunityꢀtoꢀparticipateꢀactivelyꢀinꢀlocalꢀcul-  

					turalꢀactivities,ꢀstrengtheningꢀtheꢀsocialꢀfabricꢀandꢀcommu-  

					nityꢀidentity.  

					Likewise,ꢀincorporatingꢀtestimonialsꢀandꢀexperiencesꢀfromꢀ  

					communityꢀ membersꢀ intoꢀ radioꢀ promotionsꢀ canꢀ increaseꢀ  

					theꢀauthenticityꢀandꢀcredibilityꢀofꢀtheꢀmessages,ꢀgeneratingꢀ  

					greaterꢀaudienceꢀidentiﬁcation.  

					Theꢀeﬀectivenessꢀofꢀtheseꢀcampaignsꢀliesꢀinꢀradio’sꢀabilityꢀ  

					toꢀgenerateꢀanꢀemotionalꢀconnectionꢀwithꢀitsꢀaudience.ꢀRadioꢀ  

					canꢀinﬂuenceꢀlisteners’ꢀdecisionsꢀandꢀencourageꢀtheirꢀpar-  

					ticipationꢀinꢀculturalꢀeventsꢀthroughꢀengagingꢀandꢀrelevantꢀ  

					content.  

					Theꢀsustainabilityꢀofꢀculturalꢀpromotionꢀinitiativesꢀthroughꢀ  

					radioꢀalsoꢀdependsꢀonꢀinstitutionalꢀsupportꢀandꢀpublicꢀpoli-  

					ciesꢀthatꢀrecognizeꢀtheꢀvalueꢀofꢀcultureꢀinꢀtheꢀmunicipality’sꢀ  

					socialꢀandꢀeconomicꢀdevelopment.  

					Inꢀaddition,ꢀtheꢀradioꢀstationꢀoﬀersꢀtheꢀabilityꢀtoꢀgeograph-  

					icallyꢀsegmentꢀitsꢀmessages,ꢀallowingꢀculturalꢀpromotionꢀtoꢀ  

					beꢀtailoredꢀtoꢀtheꢀspeciﬁcꢀcharacteristicsꢀandꢀneedsꢀofꢀtheꢀ  

					SanctiꢀSpíritusꢀcommunity.ꢀThisꢀcustomizationꢀincreasesꢀtheꢀ  

					relevanceꢀofꢀtheꢀmessagesꢀandꢀenhancesꢀtheirꢀimpact.  

					CommunityꢀradioꢀasꢀaꢀtoolꢀforꢀculturalꢀpromotionꢀItꢀhasꢀes-  

					tablishedꢀitselfꢀasꢀanꢀessentialꢀmediumꢀforꢀculturalꢀpromotionꢀ  

					inꢀdiverseꢀcommunities.ꢀItsꢀabilityꢀtoꢀadaptꢀtoꢀlocalꢀcontextsꢀ  

					andꢀencourageꢀactiveꢀaudienceꢀparticipationꢀmakesꢀitꢀanꢀef-  

					fectiveꢀvehicleꢀforꢀdisseminatingꢀandꢀpreservingꢀIndigenousꢀ  

					culturalꢀexpressions.ꢀRecentꢀstudiesꢀhighlightꢀthatꢀcommu-  

					nityꢀradioꢀstationsꢀinform,ꢀstrengthenꢀculturalꢀidentity,ꢀandꢀ  

					promoteꢀsocialꢀcohesionꢀ(Hautaniemi,ꢀ2022).  

					Theꢀinteractionꢀbetweenꢀtheꢀradioꢀstationꢀandꢀtheꢀcommu-  

					nityꢀalsoꢀfacilitatesꢀfeedback,ꢀallowingꢀstationsꢀtoꢀadjustꢀtheirꢀ  

					contentꢀandꢀpromotionalꢀstrategiesꢀbasedꢀonꢀlistenerꢀprefer-  

					encesꢀ andꢀ suggestions.ꢀThisꢀ ongoingꢀ dialogueꢀ strengthensꢀ  

					theꢀrelationshipꢀbetweenꢀtheꢀstationꢀandꢀitsꢀaudience.  

					“Europeanꢀcommunityꢀradioꢀstationsꢀexhibitꢀcommunity-,ꢀ  

					clan-,ꢀandꢀproject-orientedꢀcultures,ꢀthrivingꢀonꢀtheirꢀmem-  

					bers’ꢀ volunteeringꢀ andꢀ activeꢀ participation”ꢀ (Hautaniemi,ꢀ  

					2022,ꢀp.ꢀ5).  

					Itꢀisꢀimportantꢀtoꢀnoteꢀthatꢀculturalꢀpromotionꢀthroughꢀra-  

					dioꢀbeneﬁtsꢀeventꢀattendees,ꢀartists,ꢀandꢀorganizers.ꢀIncreas-  

					ingꢀtheꢀvisibilityꢀofꢀculturalꢀactivitiesꢀcreatesꢀmoreꢀsigniﬁcantꢀ  

					opportunitiesꢀforꢀlocalꢀcreatorsꢀandꢀboostsꢀtheꢀmunicipality’sꢀ  

					Furthermore,ꢀcommunityꢀradioꢀhasꢀprovenꢀtoꢀbeꢀanꢀeﬀec-  
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					tiveꢀchannelꢀforꢀcommunicationꢀinꢀcrises,ꢀfacilitatingꢀtheꢀdis-  

					allꢀresidingꢀinꢀtheꢀmunicipality’sꢀurbanꢀcenter,ꢀconsideringꢀitsꢀ  

					seminationꢀofꢀcrucialꢀinformationꢀandꢀfosteringꢀcommunityꢀ proximityꢀtoꢀculturalꢀinstitutions.ꢀTheꢀsampleꢀwasꢀdiverseꢀinꢀ  

					resilienceꢀ(Kivikuru,ꢀ2023).  

					ageꢀ(rangingꢀfromꢀ14ꢀtoꢀ70ꢀyears)ꢀandꢀgender,ꢀwithꢀaꢀslightꢀ  

					femaleꢀmajority.  

					Fromꢀaꢀsocialꢀpsychologyꢀperspective,ꢀtheꢀmedia,ꢀpartic-  

					ularlyꢀradio,ꢀplayꢀaꢀcrucialꢀroleꢀinꢀshapingꢀculturalꢀattitudesꢀ  

					andꢀbehaviors.ꢀManzuetaꢀ(2022)ꢀsocialꢀlearningꢀtheoryꢀsug-  

					Structuredꢀ survey:ꢀ Thisꢀ surveyꢀ wasꢀ usedꢀ toꢀ understandꢀ  

					listeningꢀ habits,ꢀ perceptionsꢀ ofꢀ theꢀ qualityꢀ ofꢀ promotions,ꢀ  

					gestsꢀthatꢀpeopleꢀacquireꢀnewꢀbehaviorsꢀbyꢀobservingꢀandꢀ andꢀfrequencyꢀofꢀculturalꢀparticipation.ꢀQuestionsꢀincluded:ꢀ  

					imitatingꢀmodels,ꢀwhichꢀisꢀalsoꢀrelevantꢀtoꢀhowꢀaudiencesꢀin-  

					ternalizeꢀandꢀreproduceꢀculturalꢀpracticesꢀpromotedꢀbyꢀradio.  

					“WhatꢀtimeꢀofꢀdayꢀdoꢀyouꢀlistenꢀtoꢀRadioꢀSanctiꢀSpíritus?”ꢀ  

					“Whatꢀtopicsꢀwouldꢀyouꢀlikeꢀtheꢀstationꢀtoꢀcover?”ꢀandꢀ“Doꢀ  

					youꢀparticipateꢀinꢀtheꢀculturalꢀactivitiesꢀpromotedꢀbyꢀRadioꢀ  

					SanctiꢀSpíritus?”ꢀItꢀalsoꢀexploredꢀwhetherꢀtheꢀaudienceꢀwasꢀ  

					hesitantꢀwhenꢀchoosingꢀculturalꢀactivitiesꢀandꢀwhetherꢀtheyꢀ  

					rememberedꢀrecentlyꢀpromotedꢀevents.  

					Recentꢀ researchꢀ hasꢀ exploredꢀ howꢀ mentalꢀ healthꢀ cam-  

					paignsꢀdeliveredꢀthroughꢀsocialꢀmediaꢀcanꢀinﬂuenceꢀpublicꢀ  

					perceptionsꢀ andꢀ reduceꢀ associatedꢀ stigmaꢀ (Naslundꢀ etꢀ al.,ꢀ  

					2024).ꢀ Theseꢀ ﬁndingsꢀ canꢀ beꢀ extrapolatedꢀ toꢀ theꢀ culturalꢀ  

					sphere,ꢀwhereꢀradioꢀcanꢀsimilarlyꢀpromoteꢀculturalꢀpracticesꢀ  

					andꢀevents.  

					Experimentalꢀ questionnaire:ꢀ Aꢀ subgroupꢀ wasꢀ presentedꢀ  

					withꢀ threeꢀ promotionsꢀ ofꢀ varyingꢀ quality.ꢀAfterꢀ listening,ꢀ  

					theyꢀevaluatedꢀaspectsꢀsuchꢀasꢀtheirꢀenjoymentꢀofꢀtheꢀmessa-  

					geꢀ(onꢀaꢀscaleꢀofꢀ1ꢀtoꢀ5),ꢀtheirꢀemotion,ꢀtheirꢀdesireꢀtoꢀattendꢀ  

					theꢀevent,ꢀandꢀsuggestionsꢀforꢀpossibleꢀimprovements.ꢀTheꢀ  

					promotionsꢀwereꢀratedꢀwithꢀadjectivesꢀsuchꢀ asꢀ “exciting”,ꢀ  

					“melancholic”,ꢀorꢀ“fun”,ꢀwhichꢀallowedꢀthemꢀtoꢀcaptureꢀtheꢀ  

					emotionalꢀcomponentꢀofꢀtheꢀmessage.  

					Communityꢀparticipationꢀisꢀfundamentalꢀtoꢀempoweringꢀ  

					individualsꢀandꢀstrengtheningꢀtheꢀsocialꢀfabric.ꢀCommunityꢀ  

					radioꢀcatalyzesꢀthisꢀprocessꢀbyꢀprovidingꢀaꢀplatformꢀwhereꢀ  

					localꢀvoicesꢀcanꢀbeꢀheardꢀandꢀvalued.ꢀStudiesꢀhaveꢀshownꢀ  

					thatꢀparticipationꢀinꢀcommunityꢀradioꢀprojectsꢀincreasesꢀpar-  

					ticipants’ꢀsenseꢀofꢀbelongingꢀandꢀself-eﬃcacyꢀ(Kanjilalꢀetꢀal.,ꢀ  

					2024).  

					Semi-structuredꢀ interviews:ꢀ Researchersꢀ exploredꢀ topicsꢀ  

					suchꢀasꢀknowledgeꢀofꢀradioꢀpromotions,ꢀformsꢀofꢀculturalꢀ  

					information,ꢀelementsꢀthatꢀcaptureꢀtheirꢀattentionꢀinꢀadverti-  

					sing,ꢀandꢀtheirꢀperceptionsꢀofꢀtheꢀrelationshipꢀbetweenꢀpro-  

					motionsꢀandꢀculturalꢀparticipation.ꢀTheyꢀwereꢀalsoꢀaskedꢀforꢀ  

					adviceꢀonꢀimprovingꢀtheꢀworkꢀofꢀtheꢀstation’sꢀradioꢀpromo-  

					ters.  

					“Communityꢀradioꢀstationsꢀthatꢀactivelyꢀengageꢀtheirꢀcom-  

					munitiesꢀ promoteꢀ emergencyꢀ preparednessꢀ andꢀ response,ꢀ  

					strengtheningꢀlocalꢀresilience”ꢀ(Kanjilalꢀetꢀal.,ꢀ2024).ꢀThisꢀ  

					participatoryꢀapproachꢀimprovesꢀtheꢀqualityꢀandꢀrelevanceꢀofꢀ  

					theꢀcontentꢀbroadcastꢀandꢀfostersꢀaꢀmoreꢀactiveꢀandꢀculturallyꢀ  

					engagedꢀcitizenry.  

					Despiteꢀtheirꢀpotential,ꢀcommunityꢀradioꢀstationsꢀfaceꢀsig-  

					niﬁcantꢀchallengesꢀregardingꢀsustainabilityꢀandꢀeﬀectivenessꢀ  

					inꢀculturalꢀpromotion.ꢀFactorsꢀsuchꢀasꢀlimitedꢀfunding,ꢀstaﬀꢀ  

					training,ꢀandꢀtheꢀintegrationꢀofꢀdigitalꢀtechnologiesꢀcanꢀaﬀectꢀ  

					theirꢀoperationꢀandꢀreach.ꢀRecentꢀresearchꢀhasꢀidentiﬁedꢀthatꢀ  

					aꢀlackꢀofꢀresourcesꢀandꢀinstitutionalꢀsupportꢀlimitsꢀtheꢀabilityꢀ  

					ofꢀtheseꢀstationsꢀtoꢀactꢀasꢀactiveꢀagentsꢀinꢀculturalꢀpromotionꢀ  

					(Zambrano,ꢀ2024).ꢀTheꢀstudyꢀusesꢀtheꢀcommunityꢀradioꢀsus-  

					tainabilityꢀframeworkꢀtoꢀinvestigateꢀtheꢀchallengesꢀthatꢀpre-  

					ventꢀcommunityꢀradioꢀfromꢀbeingꢀanꢀactiveꢀagentꢀinꢀculturalꢀ  

					promotionꢀ(Echeverry,ꢀ2022).  

					Table 1.ꢀDistributionꢀofꢀparticipantsꢀbyꢀageꢀandꢀsex  

					Participant  

					Age  

					Sex  

					1

					2

					3

					4

					5

					14  

					15  

					16  

					19  

					20  

					Female  

					Male  

					Female  

					Female  

					Female  

					Male  

					Female  

					Male  

					Female  

					Female  

					Male  

					Male  

					Female  

					Male  

					Female  

					Female  

					Male  

					6

					21  

					21  

					24  
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					Methodology  

					Theꢀapproachꢀwasꢀquantitative,ꢀwithꢀqualitativeꢀsupportꢀinꢀ  

					someꢀphases.ꢀAꢀdescriptive,ꢀnon-experimental,ꢀcross-sectio-  

					nalꢀstudyꢀanalyzedꢀaudienceꢀperceptionsꢀofꢀradioꢀpromotionsꢀ  

					andꢀtheirꢀrelationshipꢀwithꢀparticipationꢀinꢀculturalꢀactivities.ꢀ  

					Methodologicalꢀtriangulationꢀallowedꢀforꢀenrichingꢀtheꢀﬁn-  

					dingsꢀandꢀvalidatingꢀtheꢀdataꢀfromꢀvariousꢀperspectives.  

					Male  

					Female  

					Female  

					TheꢀresearchꢀwasꢀconductedꢀinꢀSanctiꢀSpíritus,ꢀwhichꢀhasꢀ  

					overꢀ100,000ꢀinhabitants.ꢀAꢀsigniﬁcantꢀportionꢀofꢀtheꢀpopu-  

					lationꢀregularlyꢀlistensꢀtoꢀRadioꢀSanctiꢀSpíritus.ꢀTheꢀsampleꢀ  

					consistedꢀofꢀ20ꢀvoluntaryꢀlisteners,ꢀselectedꢀbyꢀconvenience,ꢀ  

					TheꢀstudyꢀwasꢀconductedꢀfromꢀOctoberꢀtoꢀDecemberꢀ2015ꢀ  

					usingꢀin-personꢀdataꢀcollectionꢀprocedures.ꢀParticipantsꢀꢀ(Ta-  

					bleꢀ1)ꢀcompletedꢀtheꢀinstrumentsꢀinꢀcontrolledꢀsettings,ꢀin-  

					cludingꢀaꢀdedicatedꢀspaceꢀforꢀtheꢀaudioꢀquestionnaire,ꢀwhereꢀ  
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					theyꢀindividuallyꢀlistenedꢀtoꢀpromotionalꢀmaterialsꢀandꢀpro-  

					morningꢀandꢀafternoon.ꢀThisꢀhighꢀlevelꢀofꢀexposureꢀalignsꢀ  

					videdꢀ responses.ꢀ Ethicalꢀ complianceꢀ wasꢀ ensuredꢀ throughꢀ withꢀ studiesꢀ suchꢀ asꢀ Almirónꢀ (2018),ꢀ whichꢀ identifyꢀ theꢀ  

					informedꢀconsentꢀprotocolsꢀpriorꢀtoꢀparticipation.  

					morningꢀtimeꢀslotꢀasꢀtheꢀpeakꢀperiodꢀforꢀradioꢀconsumptionꢀ  

					inꢀ urbanꢀ areas.ꢀ Furthermore,ꢀ 90%ꢀ acknowledgedꢀ havingꢀ  

					listenedꢀ toꢀ culturalꢀ promotions,ꢀ suggestingꢀ adequateꢀ pen-  

					etrationꢀofꢀtheꢀmessageꢀinꢀtheꢀcommunity.ꢀHowever,ꢀ30%ꢀ  

					ratedꢀtheseꢀpromotionsꢀasꢀ“notꢀveryꢀinnovative”,ꢀrevealingꢀ  

					anꢀopportunityꢀforꢀcreativityꢀandꢀadaptationꢀofꢀpromotionalꢀ  

					languageꢀimprovement.  

					Results and discussion  

					Theꢀresultsꢀshowꢀthatꢀradioꢀcontinuesꢀtoꢀbeꢀaꢀrelevantꢀme-  

					diumꢀforꢀtheꢀpopulationꢀofꢀSanctiꢀSpiritus,ꢀwithꢀaꢀnotableꢀ  

					preferenceꢀ forꢀ musical,ꢀ informative,ꢀ andꢀ culturalꢀ content.ꢀ  

					Mostꢀrespondentsꢀlistenꢀtoꢀtheꢀstationꢀduringꢀtheꢀweek,ꢀespe-  

					ciallyꢀinꢀtheꢀmorningꢀandꢀafternoon.  

					Sixty-ﬁveꢀpercentꢀofꢀparticipantsꢀreportedꢀhavingꢀrecent-  

					lyꢀattendedꢀculturalꢀactivitiesꢀpromotedꢀbyꢀtheꢀstation,ꢀandꢀ  

					40%ꢀdidꢀsoꢀspeciﬁcallyꢀmotivatedꢀbyꢀtheꢀpromotions.ꢀThisꢀ  

					dataꢀcorroboratesꢀtheꢀassertionꢀofꢀGüizaꢀ(2023)ꢀandꢀCasasꢀ  

					(2022),ꢀwhoꢀargueꢀinꢀtheirꢀwritingsꢀthatꢀradio,ꢀbeyondꢀin-  

					forming,ꢀmobilizes,ꢀmainlyꢀwhenꢀculturalꢀcampaignsꢀincludeꢀ  

					emotionalꢀelementsꢀandꢀappealꢀtoꢀcollectiveꢀidentity.  

					Regardingꢀradioꢀpromotions,ꢀ85%ꢀofꢀrespondentsꢀreportedꢀ  

					havingꢀheardꢀofꢀpromotionsꢀforꢀculturalꢀactivities.ꢀHowever,ꢀ  

					onlyꢀ40%ꢀsaidꢀtheyꢀhadꢀparticipatedꢀinꢀsuchꢀactivities,ꢀandꢀ  

					30%ꢀrespondedꢀthatꢀtheyꢀsometimesꢀdid.ꢀSixty-ﬁveꢀpercentꢀ  

					consideredꢀtheꢀpromotionsꢀ“good”ꢀorꢀ“excellent”,ꢀalthoughꢀ  

					severalꢀnotedꢀtheyꢀwereꢀuncreativeꢀorꢀrepetitive.  

					Furthermore,ꢀtheꢀinterviewsꢀshowedꢀthatꢀlistenersꢀpositive-  

					lyꢀvalueꢀpromotionsꢀincorporatingꢀrealꢀtestimonials,ꢀfamiliarꢀ  

					voices,ꢀandꢀreferencesꢀtoꢀlocalꢀculturalꢀﬁgures.ꢀThisꢀalignsꢀ  

					withꢀtheꢀconceptꢀofꢀemotionallyꢀsigniﬁcantꢀculturalꢀnarra-  

					tivesꢀproposedꢀbyꢀTusa-Jumboꢀetꢀal.ꢀ(2023).ꢀTheseꢀauthorsꢀ  

					indicateꢀthatꢀmessageꢀrecallꢀandꢀintentionꢀtoꢀactꢀareꢀhigherꢀ  

					whenꢀtheꢀcontentꢀgeneratesꢀidentiﬁcationꢀwithꢀtheꢀlistener’sꢀ  

					dailyꢀlife.  

					Inꢀ theꢀ listeningꢀ experiment,ꢀ theꢀ high-qualityꢀ promotionꢀ  

					scoredꢀanꢀaverageꢀofꢀ4.6ꢀonꢀtheꢀlikingꢀscale,ꢀwhileꢀtheꢀme-  

					dium-qualityꢀpromotionꢀscoredꢀ3.2ꢀandꢀtheꢀlow-qualityꢀpro-  

					motionꢀscoredꢀ2.1.ꢀTheꢀmostꢀcommonꢀemotionsꢀwereꢀjoy,ꢀ  

					excitement,ꢀandꢀcuriosity,ꢀespeciallyꢀforꢀtheꢀﬁrstꢀpromotion.ꢀ  

					Desireꢀtoꢀattendꢀtheꢀadvertisedꢀeventꢀwasꢀhighestꢀafterꢀtheꢀ  

					ﬁrstꢀpromotionꢀ(80%ꢀaﬃrmativeꢀresponses)ꢀandꢀdecreasedꢀ  

					signiﬁcantlyꢀwithꢀtheꢀotherꢀtwo.  

					Inꢀ theꢀ experimentalꢀ dynamic,ꢀ whereꢀ threeꢀ radioꢀ promo-  

					tionsꢀofꢀvaryingꢀqualityꢀwereꢀpresented,ꢀaꢀclearꢀrelationshipꢀ  

					wasꢀevidentꢀbetweenꢀtheꢀqualityꢀofꢀtheꢀmessageꢀandꢀtheꢀlis-  

					tener’sꢀmotivation.ꢀTheꢀpromotionꢀwithꢀtheꢀhighestꢀtechnicalꢀ  

					andꢀemotionalꢀlevelꢀobtainedꢀanꢀaverageꢀratingꢀofꢀ4.6ꢀoutꢀofꢀ  

					5,ꢀgeneratingꢀenthusiasmꢀandꢀjoy.ꢀInꢀcontrast,ꢀtheꢀlow-qualityꢀ  

					oneꢀwasꢀevaluatedꢀwithꢀonlyꢀ2.2,ꢀaccompaniedꢀbyꢀemotionalꢀ  

					responsesꢀofꢀindiﬀerenceꢀandꢀconfusion.ꢀThisꢀﬁndingꢀsup-  

					portsꢀwhatꢀwasꢀproposedꢀbyꢀ(DeꢀlaꢀMontaña,ꢀ2023),ꢀwhoꢀem-  

					phasizedꢀthatꢀtheꢀaestheticsꢀofꢀtheꢀmessageꢀandꢀitsꢀemotionalꢀ  

					clarityꢀareꢀdecisiveꢀinꢀmobilizingꢀculturalꢀbehavior.  

					Listenersꢀ valuedꢀ everydayꢀ language,ꢀ appropriateꢀ music,ꢀ  

					messageꢀclarity,ꢀandꢀcontentꢀrelevance.ꢀTheꢀinterviewsꢀcon-  

					ﬁrmedꢀthatꢀmanyꢀculturalꢀeventsꢀareꢀunknownꢀdueꢀtoꢀaꢀlackꢀ  

					ofꢀeﬀectiveꢀpublicityꢀandꢀthatꢀradioꢀremainsꢀtheꢀmostꢀreliableꢀ  

					andꢀaccessibleꢀmediumꢀforꢀreceivingꢀculturalꢀinformation.  

					Furthermore,ꢀitꢀwasꢀidentiﬁedꢀthatꢀpromotionsꢀwithꢀdrama-  

					tizations,ꢀreal-lifeꢀsituations,ꢀandꢀaꢀhumorousꢀtoneꢀareꢀmoreꢀ  

					memorableꢀtoꢀtheꢀpublic.ꢀItꢀwasꢀalsoꢀsuggestedꢀthatꢀtheꢀfre-  

					quencyꢀofꢀbroadcastingꢀbeꢀincreasedꢀandꢀthatꢀtheꢀselectionꢀ  

					ofꢀtimesꢀandꢀprogramsꢀinꢀwhichꢀpromotionsꢀareꢀairedꢀbeꢀim-  

					proved,ꢀprioritizingꢀthoseꢀwithꢀtheꢀhighestꢀaudiences.  

					Fromꢀ aꢀ socialꢀ psychologyꢀ perspective,ꢀ Nielsenꢀ etꢀ al.ꢀ  

					(2021)ꢀargueꢀthatꢀsocialꢀlearningꢀoccursꢀthroughꢀobservationꢀ  

					andꢀimitation,ꢀespeciallyꢀwhenꢀroleꢀmodelsꢀareꢀpresentedꢀinꢀ  

					aꢀmeaningfulꢀenvironment.ꢀInꢀthisꢀstudy,ꢀradioꢀplaysꢀtheꢀroleꢀ  

					ofꢀaꢀsymbolicꢀenvironment,ꢀwhereꢀlistenersꢀobserveꢀbehav-  

					iorꢀpatternsꢀ(attendanceꢀatꢀevents)ꢀpromotedꢀrepetitivelyꢀandꢀ  

					emotionally,ꢀthusꢀfacilitatingꢀtheirꢀinternalizationꢀandꢀrepro-  

					duction.  

					Theseꢀﬁndingsꢀcoincideꢀwithꢀpreviousꢀresearchꢀthatꢀpointsꢀ  

					outꢀtheꢀroleꢀofꢀtheꢀmediaꢀasꢀagentsꢀofꢀculturalꢀsocializationꢀ  

					andꢀ highlightsꢀ theꢀ importanceꢀ ofꢀ persuasiveꢀ elementsꢀ inꢀ  

					massꢀcommunicationꢀ(Ferreiro,ꢀ2018).  

					Theꢀ resultsꢀ obtainedꢀ throughꢀ theꢀ questionnaires,ꢀ inter-  

					views,ꢀandꢀexperimentalꢀdynamicsꢀallowꢀusꢀtoꢀaﬃrmꢀaꢀsig-  

					niﬁcantꢀrelationshipꢀbetweenꢀRadioꢀSanctiꢀSpíritus’sꢀradioꢀ  

					promotionꢀandꢀpublicꢀparticipationꢀinꢀtheꢀmunicipality’sꢀcul-  

					turalꢀactivities.ꢀThisꢀﬁndingꢀcoincidesꢀwithꢀwhatꢀisꢀproposedꢀ  

					inꢀtheꢀtheoreticalꢀframework,ꢀwhereꢀcommunityꢀradioꢀisꢀrec-  

					ognizedꢀasꢀaꢀmediumꢀwithꢀtheꢀcapacityꢀforꢀsocialꢀmobiliza-  

					tionꢀandꢀstrengtheningꢀculturalꢀidentityꢀ(Hautaniemi,ꢀ2022;ꢀ  

					Kanjilalꢀetꢀal.,ꢀ2024).  

					Furthermore,ꢀ theꢀ communityꢀ empowermentꢀ theoryꢀ pro-  

					posedꢀbyꢀVergaraꢀetꢀal.ꢀ(2024)ꢀisꢀmanifestedꢀinꢀtheꢀactiveꢀ  

					participationꢀofꢀlisteners,ꢀwhoꢀconsumeꢀcontentꢀandꢀprovideꢀ  

					suggestionsꢀandꢀconstructiveꢀcriticism.ꢀTheꢀcommunity’sꢀin-  

					volvementꢀinꢀtheꢀinterviewsꢀconﬁrmsꢀthatꢀradioꢀdoesꢀnotꢀactꢀ  

					asꢀaꢀone-wayꢀtransmitterꢀbutꢀratherꢀasꢀaꢀspaceꢀforꢀculturalꢀ  

					dialogueꢀandꢀsharedꢀconstructionꢀofꢀmeanings.  

					Aꢀ largeꢀ majorityꢀ ofꢀ respondents—85%—reportedꢀ fre-  

					quentlyꢀlisteningꢀtoꢀRadioꢀSanctiꢀSpíritus,ꢀparticularlyꢀinꢀtheꢀ  

					Despiteꢀtheꢀpositiveꢀresults,ꢀthereꢀareꢀareasꢀforꢀimprove-  
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					ment.ꢀTheꢀlackꢀofꢀtargetedꢀpromotionsꢀforꢀspeciﬁcꢀaudienc-  

					esꢀ(youth,ꢀseniors,ꢀetc.)ꢀlimitsꢀtheꢀreachꢀofꢀsomeꢀcampaigns.ꢀ  

					Communityꢀ radioꢀ stationsꢀ alsoꢀ faceꢀ structuralꢀ challenges,ꢀ  

					suchꢀasꢀfundingꢀandꢀtechnologicalꢀupgrades,ꢀaﬀectingꢀRadioꢀ  

					SanctiꢀSpíritus’sꢀcapacityꢀforꢀcommunicativeꢀinnovation.  
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					radioꢀpromotionꢀonꢀculturalꢀparticipationꢀandꢀrevealꢀthatꢀtheꢀ  

					qualityꢀofꢀtheꢀmessage,ꢀitsꢀemotionalꢀcontent,ꢀandꢀlocalꢀrel-  

					evanceꢀareꢀdeterminingꢀfactors.ꢀAsꢀaꢀcommunityꢀmedium,ꢀ  
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					strategiesꢀareꢀincorporated.  
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					G.ꢀR.,ꢀ&ꢀPacheco-Zerda,ꢀP.ꢀA.ꢀ(2023).ꢀFormasꢀnarrati-  
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					Conclusions  

					Thisꢀresearchꢀhighlightsꢀradioꢀpromotionꢀasꢀaꢀcrucialꢀfac-  

					torꢀinꢀenhancingꢀculturalꢀparticipationꢀinꢀSanctiꢀSpíritus,ꢀde-  

					monstratingꢀthatꢀtheꢀqualityꢀofꢀradioꢀmessagesꢀsigniﬁcantlyꢀ  

					inﬂuencesꢀpublicꢀengagementꢀwithꢀculturalꢀevents.ꢀKeyꢀﬁn-  

					dingsꢀrevealꢀthatꢀemotionallyꢀresonantꢀpromotions,ꢀeverydayꢀ  

					language,ꢀdramatizations,ꢀandꢀlocalꢀidentityꢀconnectionsꢀareꢀ  

					highlyꢀvaluedꢀbyꢀaudiences,ꢀwhileꢀwell-craftedꢀcontentꢀim-  

					provesꢀrecallꢀandꢀmotivation.ꢀRadioꢀSanctiꢀSpíritusꢀremainsꢀaꢀ  

					vitalꢀculturalꢀdisseminationꢀplatform,ꢀespeciallyꢀinꢀareasꢀwithꢀ  

					limitedꢀdigitalꢀaccess,ꢀthoughꢀimprovementsꢀinꢀcreativity,ꢀau-  

					dienceꢀsegmentation,ꢀandꢀtechnologyꢀcouldꢀfurtherꢀenhanceꢀ  

					promotionalꢀimpact.ꢀTheꢀstudyꢀreaﬃrmsꢀradio’sꢀpotentialꢀforꢀ  

					culturalꢀandꢀsocialꢀempowerment,ꢀprovidedꢀcommunicationꢀ  

					strategiesꢀareꢀparticipatory,ꢀinclusive,ꢀandꢀcommunity-tailo-  

					red.ꢀ Strengtheningꢀ institutionalꢀ partnerships,ꢀ incorporatingꢀ  

					listenerꢀfeedback,ꢀandꢀsystematicallyꢀevaluatingꢀpromotionalꢀ  

					impactꢀwillꢀbeꢀessentialꢀforꢀoptimizingꢀculturalꢀmanagementꢀ  

					throughꢀmedia.  
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